✅ SEO Checklist (2025 Edition)
🧠 1. Strategy & Planning
☐ Identify target audience and intent
☐ Perform keyword research (short-tail & long-tail)
☐ Analyze competitors’ top-performing content
☐ Define content goals (traffic, conversions, branding)
🧱 2. On-Page SEO
☐ Use 1 primary keyword per page
☐ Optimize title tag (60 characters or less)
☐ Craft meta description (150–160 characters)
☐ Include headers (H1, H2, H3) with keyword variations
☐ Use descriptive image alt text
☐ Optimize URL slug (short, keyword-rich)
☐ Add internal links to related content
☐ Add outbound links to reputable sources
☐ Use schema markup where applicable (e.g., FAQs, Reviews)
🖋️ 3. Content Optimization
☐ Ensure content is unique and valuable
☐ Write 1000+ words (if applicable for the topic)
☐ Maintain readability (short paragraphs, bullet points, visuals)
☐ Use relevant keywords naturally (no keyword stuffing)
☐ Refresh and update older content regularly
🖥️ 4. Technical SEO
☐ Use HTTPS (SSL certificate active)
☐ Check for mobile responsiveness
☐ Improve page speed (Google PageSpeed Insights)
☐ Fix broken links and redirects
☐ Ensure XML sitemap is submitted to Google Search Console
☐ Use robots.txt to control crawl access
☐ Enable lazy loading for images
☐ Minify CSS, JavaScript, HTML
📱 5. Local SEO (if applicable)
☐ Create or optimize Google Business Profile
☐ Add consistent NAP (Name, Address, Phone) across all listings
☐ Get customer reviews and respond to them
☐ Use local keywords and location pages
🔗 6. Off-Page SEO
☐ Build high-authority backlinks (guest posts, directories, PR)
☐ Share content across social media channels
☐ Monitor brand mentions and citations
☐ Collaborate with industry influencers or partners
📊 7. SEO Tracking & Reporting
☐ Set up Google Analytics 4
☐ Set up Google Search Console
☐ Track keyword rankings regularly
☐ Monitor organic traffic and conversions
☐ Use UTM parameters for campaign tracking
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